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By: Ibrahim Fikry
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HAZARDOUS WASTE
DON’T mix with general waste stream
Don’t throw in to the sea
Don’t bury in the ground
Don’t tip down the sink

    

  

  

           
   
    ¥
- Assessment of the amount and composition of waste
- Minimisation of waste generated
- Collection and separation of solid waste
- Intermediary storage
- Treatment/recycling inside and outside the tourist facility

   
             
¡   «¢  
    
    
    
Combustible general waste, Metals, Plastic, Glass, Sanitary
and Medical waste, Hazardous waste, e-waste, Waste oil
and oil-based equipment/parts/material, Fiberglass,
Sewage sludges etc..

- Transfer and final disposal

       
         
         
            
    

     
    
- Domestic waste (excluding Kitchen waste)
- Kitchen waste

   
       
    
         
       
   






 
           
           
       
              
 

- Green waste
- Hazardous waste
- Sewage sludge
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THE MALDIVES:
World’s Leading Tourism Destination
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Tourist arrivals to the Maldives recorded 109,585 in March 2021, which brings the total tourist arrivals to 298,570 in
absolute numbers. This was a commendable increase of over 9600 arrivals compared to the month of February in 2021.
Maldives is welcoming more and more tourists each month, showing signs of recovery. Due to the border closure in 2020,
monthly growth of March 2021 rebounded to a positive 83.6%. In comparison to pre-covid performance of 2019, March
2021 arrivals stood at a negative 32.7% growth.
March 2021 was the first month in which arrivals surpassed the 100,000th mark since the opening of borders. While this
might be the norm prior to covid, this is a big milestone, with the pandemic still in effect hitting hard on many source
markets. Due to the restrictive measures taken to contain the COVID-19 pandemic globally, many major markets in
Europe and Asia & the Pacific have still not opened their borders. From countries that have eased travel, tourists have
been flying to the Maldives to enjoy the sunny side of life. As such, arrivals have been accelerating at a steady pace in
2021 with an average of 3550 tourists in March and 3320 tourists for the year.
Within this year the highest number of tourists have come from India and Russia, which have been the leading markets
to the Maldives So far with 23.3% and 21.3% shares respectively. Trend depicts an increase of tourists from CIS countries
such as Ukraine, Kazakhstan and Czech Republic, as a result of the good connectivity of charter flights from the region.
During the month, Germany stepped up to the 4th rank in the top ten list while France weighed down to the 10th place.
In the middle of the month U.K market lost its position in the top ten list. Regardless of this, U.K market picked up and
ended ranking in the 8th place by the end of March 2021.
One of the main airlines to the Maldives, Singapore Airlines resumed flights to the Maldives on 30th March 2021. The
airline will be flying 3 times a week from Changi airport and is expected to boost arrivals from the region. Furthermore,
Air Vistara commenced direct flights from India starting from 3rd March 2021.
Moving to bed capacity updates, at the end of March, 150 resorts, 11 hotels, 396 guesthouses and 137 safari vessels are
in operation with a combined bed capacity of 46,031. The guesthouses are distributed to 67 islands in 18 atolls while
resorts are operational in 19 atolls.
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(Arrivals as at end March 2021)
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Switzerland: 8,057
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Accommodation Facilities
(as of end March 2021)




 




   

 




   









   

Resorts / Marinas
Hotels

No.s

Beds

150

34,782

11

1,458



Guesthouses

396

7,218







   

Safari Vessels

137

2,699

694

46,157

Total
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Ministry of Tourism has unveiled the logo which will be
used to celebrate and promote the country’s Golden
Jubilee Year of Tourism. Year 2022 will mark the 50th
anniversary for the Maldives tourism. Tourism industry
pioneers and partners gathered at a virtual ceremony
hosted by the Ministry of Tourism on 10th March 2021 to
inaugurate this logo.
The ceremony was graced by, the Chairman of Maldives
Associa�on of Tourism Industry, Mr. Mohamed Umar
Manik, the Vice Chairman of Maldives Associa�on of
Tourism Industry Mr. Hussein Afeef, and the Minister of
Health, Mr. Ahmed Naseem who are among the industry
pioneers who played instrumental roles in introducing
tourism to the Maldives in back in the 1970s.
Also in a�endance at this historical ceremony were the ﬁrst
Minister of Tourism Honourable Ahmed Mujuthaba, the
Managing Director of Maldives Marke�ng and Public
Rela�ons Corpora�on, Mr. Thoyyib Mohamed and the
President of Guesthouse Associa�on Mr. Abdulla Nasheed.
Speaking at the ceremony, the pioneers of the industry
highlighted the developments that have occurred in the
tourism industry over the years, stressed on the safety and
security aspects of the country as a des�na�on and the
importance of local involvement in this industry.
The ceremony was concluded by Minister of Tourism, Dr.
Abdulla Mausoom. In his speech he highlighted the need
for local par�cipa�on and empowerment in the tourism
industry of Maldives. Minister thanked the industry
partners, employees and all who are involved in making
Maldives a world class des�na�on.
The ceremony was followed by a media brieﬁng. Minister of
Tourism Dr. Abdulla Mausoom along with industry partners
answered ques�ons from the media.
The logo was designed by two freelance ar�sts, Mr.
Abdullah Nashath and Mr. Mohamed Azlif, and symbolizes
the Maldives’ rich environment, culture and heritage.
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Minister of Tourism, Dr. Abdulla Mausoom visited India on an
oﬃcial trip to New Delhi, India from 24th to 26th March 2021 to
a�end the Delhi Roadshow and SATTE India. On his arrival at
Delhi, he was welcomed at the airport by the High
Commissioner of Maldives in India, H.E Hussain Niyaz.
During this trip, Minister, Dr. Mausoom along with the High
Commissioner, Niyaz and Managing Director of Maldives
Marke�ng and Public Rela�ons Corpora�on (MMPRC), Mr.
Thoyyib Mohamed, par�cipated in the “Maldives Media Meet”,
a media event organized by the MMPRC and answered
ques�ons from the Indian Media.
The South Asian Travel and Tourism Exchange (SATTE) in India, is
the ﬁrst main non-virtual Travel and Tourism Trade show the
Maldives par�cipated since the global lockdown. The Maldives
stand at SATTE was inaugurated by the Minister of Tourism Dr.
Abdulla Mausoom where he appeared as special guest of
Honor. The event was also a�ended by the High Commissioner
of Maldives in India and the MMPRC team led by Managing
Director, Mr. Thoyyib Mohamed.

   
    
 
The Minister of Tourism, Dr. Abdulla Mausoom along with a
delega�on of senior oﬃcials from Ministry of Tourism visited
Addu City from 17th to 18th March 2021. He was accompanied
by Hithadhoo South Cons�tuency Member of Parliament Mr.
Ibrahim Nazil and Managing Director of Inner Maldives Mr.
Mohamed Firaq. This delega�on was hosted by Addu City
Council.
During this visit, key issues pertaining to tourism in the city were
discussed with Addu City Council. Besides the plans to expand
tourism in the City, discussions were also revolved on the eﬀorts
to re-open the two closed resorts in the city, while bringing back
the Gan Interna�onal airport to momentum. Furthermore, this
year’s tourism day celebra�ons are also planned to be held in
Addu City.
The highlight of the trip was awarding of the tourism land plots
to the bid winners. As such, a ceremony was held to handover
the plot of lands for development of tourist guesthouses and
city hotels on 18th March 2021. Minister of Tourism Dr. Abdulla
Mausoom handed over a total of 31 lands to the bid winners
during the ceremony. With these addi�onal developments, it is
an�cipated over 5000 beds will come into opera�on in the
southern zone by 2023.
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Minister of Tourism Dr. Abdulla Mausoom par�cipated in
the 5th virtual mee�ng of the Technical Group of the
UNWTO Global Tourism Crisis Commi�ee on 22 March
2021. Discussions con�nued on se�ng the new scenario
to restart tourism and recommenda�ons on ensuring
safetourism while introducing vaccina�on e-certs.

    
¡    
On 29th March, UNDP and Ministry of Tourism launched
the incep�on workshop for the “Reimagining Tourism”
project. Over 50 par�cipants joined from relevant
Ministries, local councils, private sector, and civil service
organiza�ons. The workshop was aimed at iden�fying past,
current, and future ini�a�ves that could be linked to the
project and highligh�ng poten�al stakeholders.
The “Reimagining Tourism” project aims to transform the
tourism experience oﬀered in the Maldives by inclusion of
cultural, historical, as well as community-led
environmental
conserva�on
ini�a�ves.
Focused
interven�ons will be taken in Laamu atoll, where the
project will work with local councils to integrate tourism
development into the local planning process. The project
will also focus on accelera�ng digi�za�on eﬀorts of the
guesthouse segment, and prototyping sustainable
business models for local tourism.

  
 
Minister of Tourism Hon. Dr. Abdulla Mausoom along with
Minister of Youth, Sports and Community Empowerment
Hon. Ahmed Mahloof and members of Maldives Racing
Associa�on welcomed the famous racer and three �me
World MotoGP champion, Mr. Jorge Lorenzo Guerreo at
Velana Interna�onal Airport on the 1st of March 2021. The
Maldives racing community were also present at the
airport to welcome the Spanish racer. Mr. Lorenzo greeted
the fans and enjoyed a photo moment with them at the
airport before heading onto his holiday venue in the
Maldives.
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The Speaker of the Majlis, President Mohamed Nasheed
inuagrated the Maldives ﬂoa�ng city project on 14 March
2021 at a ceremony held at the Ministry of Tourism. The
ceremony was a�ended by Minister of Tourism Dr. Abdulla
Mausoom, the CEO of the Dutch Docklands, Mr. Paul Van
De Camp, the project consultant, Mr. Riyaz and some
Parliament Members.

    
¢  ¢£ 
¤ 
On 16th March 2021 a Lease Agreement was signed
between Ministry of Tourism and FEDO Private Limited to
develop a 100 room hotel at Haa Alifu Kelaa Thu’ndi Area.
The Minister of Tourism Dr. Abdulla Mausoom, the MP for
Kelaa Cons�tuency Mr. Ibrahim Shareef also par�ciapted
in the signing ceremony held at the Ministry of Tourism.

   
  
     
Minister of Tourism, Dr. Abdulla Mausoom welcomed the
French couple on their 60th holiday trip to the Maldives.
Mr. & Mrs. Desaux were greeted at the Velana
Interna�onal Airport on 12 March 2021 by the Minister
and were presented with a token of apprecia�on. The
couple who ﬁrst visited the Maldives in 1994, have spent
over 100 days in the Maldives over the last 27 years.
     
The French couple, Mr. and Mrs. Kni�el has arrived in the
Maldives, on their 63rd visit. The couple embarked on
their ﬁrst adventure to Maldives over 30 years ago in
1991. They received a warm welcome at Velana
Interna�onal Airport by the Ministry of Tourism, Coco
Resorts and Maldives Immigra�on. The Deputy Minister of
Tourism, Mr. Ahmed Athif joined the ceremony as a special
guest.

25
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Tourist arrivals recorded over 100,000 tourists in March
for the ﬁrst �me since the borders re-opened. To
celebrate this milestone, the 100,000th tourist was
warmly welcomed at Velana Interna�onal Airport by
oﬃcials from the Ministry of Tourism, Maldives
Immigra�on, Maldives Airports Company Limited and the
Tourism industry. Ms. Hana Mohamed, from Egypt who
had arrived with her husband, Ahmed Kamal Mostafa on
their honeymoon from Emirates airline became the
100,000th tourist on 29th March. They were welcomed at
the airport presented with special gi�s the Deputy
Minister of Tourism, Mr. Ahmed. She was also awarded a
bronze �er of Maldives Border Miles by Maldives
Immigra�on.

Hotels

Total

      ¥
        
   
The Embassy of Maldives in Germany in Partnership with
the Ministry of Tourism have co-hosted the Tourism
Investment Webinar 2021 under the name “Discover the
new Tourism Business Model of Maldives” on 31st March
2021, targeted towards the European and German pool of
investors.The keynote address was delivered by Tourism
Minister, Dr. Abdulla Mausoom, which was followed by a
detailed presenta�on and Q & A session.
Over 25 poten�al investors took part in this webinar who
were speciﬁcally invited by the Embassy, from resort
developers, investors, and real estate companies to
ﬁnanciers from Germany & Europe. The key goal of the
Webinar was to share up-to-date informa�on of the
investment opportuni�es in the Maldives, and pave the
way for poten�al investors to bring in their investments
into the country, ul�mately adding to the economic
contribu�ons to the Maldivian economy from the tourism
sector.
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Photo By: Summer Island Maldives
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By: Summer Island Maldives

The Guinness Book of World Records has recognized
Summer Island’s 3-D printed coral reef as the largest of its
kind in the world, including in the Guinness list of world
records this year.
The ar�ﬁcial reef was submerged in 2018, at Summer
Island’s ‘Blue Lagoon’ – a sandy part of the lagoon, where
the resort hopes to create a new coral reef ecosystem.
The 3-D printed reef aims to provide a new home for
corals, ﬁsh and other marine species, and demonstrates
how new technologies such as 3-D prin�ng can be used
to protect the Maldives from climate change and sea
level rise. As the world’s lowest lying na�on, also
recognized by Guinness World Records, the Maldives is
especially vulnerable to sea level rise.
The 3-D reef project started in Melbourne, Australia,
where Industrial designer Alex Goad of Reef Design Lab
used sophis�cated computer modeling to design reef
structures similar to the coral reefs found in the Maldives.
A large 3-D printer worked �relessly for 24 hours
moulding the structures out of ceramic, an inert
substance similar to the calcium carbonate found in coral
reefs.
The moulds were then shipped to the Maldives and ﬁlled
with marine concrete before being submerged to a depth
of seven metres, close to the resort’s exis�ng coral
nursery. Fragments from the nursery were transplanted
onto the 3-D reef.
“While it is rewarding that our 3-D reef is being
recognized worldwide, it is important to remind ourselves
of the tremendous amount of work that needs to be
done to safeguard our environment. As part of our

enviornment ini�a�ves we have phased out imported
drinking water, and placed a ban on single use plas�c
items, such as straws, bo�les and bags. We are
con�nuously looking at innova�ve ways to push ourselves
to be be�er guardians of the environment,” said Summer
Island Resort Manager Mari Shareef.
The Guinness World Records has published its record book
for over 60 years, including world records on a variety of
topics and events. Since its incep�on, the company has
sold close to 150 million copies of the Guinness Book of
World Records.
Summer Island Maldives, located on Ziyaaraifushi, is one
of the ﬁrst Resorts in the Maldives. In 1996, Kaimoo group
acquired Ziyaaraifushi and rebranded it as Summer Island
Village. In 2015, the island was rebuilt en�rely and
rebranded as Summer Island Maldives. The island is
located in North Malé atoll and is 40 minute speedboat
ride from Velana Interna�onal Airpot.
Summer Island Maldives was recently awarded the
pres�gious Holiday Check Gold Award for Being One of
Maldives’ Most Popular Resorts. It was also awarded
South Asia’s Leading Beach Resort and Maldives’ Leading
Beach Resort at the 2017, 2018, and 2019 SATA awards.
A model of the Summer Island 3-D is currently on display
at New York’s pres�gious Museum of Modern Art
(MoMA), in an exhibi�on en�tled ‘Broken Nature’.
According to MoMA, the exhibi�on highlights the concept
of “restora�ve design” and presents objects and concepts
that oﬀer diverse strategies in the eﬀort to help humans
repair their rela�onship to the environments that they
share.
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By: IMTM Private Limited

On the occasion of International Women’s day 2021,
IMTM Private Limited has officially announced Maldives
Women Leadership Conference (MWLC) which is
planned to be held virtually in October 2021.

women can use the platform to voice out concerns
relating to barriers at work, equality issues and creating
a consolidated consensus to come together concerning
leadership opportunities at work.”

The way we lead organisations and manage people have
already been facing changes prior to COVID-19.
However, the events of 2020 disrupted the business
world to the point where leaders must adapt if they,
their teams, and their businesses are to survive and
thrive. We have been advocating pro-covid recovery
initiatives through strategic online conferencing
platforms.

“It will also offer a unique opportunity for women across
industries to discuss critical issues facing them and
success driving factors in industries today. We want
women to be prepared for the challenges of tomorrow.
The main focus remains, to harness women unity and
encourage continuous development to be leaders for
tomorrow. Listening to professionals, listening to
leaders, listening to success driving champions.” Shiuna
further stated.

Maldives Women Leadership Conference is a MICE
(Meetings, Incentive, Conference and Exhibition)
tourism event that will serve as a networking conference
to connect business minds, to inspire in creating new
women leaders. The conference aims to educate female
entrepreneurs and to provide business networking
opportunities and growth through empowerment and
equality. It also aims to enable leaders to benchmark
good practices around the world.

An analytical summary of best practices and lessons
learned from the interactive session of the conference
will be prepared by MWLC, that will be submitted to
MNU, Ministry of Tourism and MMPRC to be considered
for policy improvement. It is also envisaged that the
deliberations will lead to actionable suggestions and
follow-up actions for the relevant stakeholders in the
countries in Asia in the overall context of women
leadership especially in the tourism industry.

This year’s conference will be a platform that sets the
stage for the MICE event at the Maldives Women
Leadership Conference that can be physically held in
conjunction with the decline in the global pandemic.
Hawwa Shiuna Khalid, Managing Director of IMTM Pvt
Ltd said, “It is my great pleasure to announce the
Maldives Women Leadership Conference 2021. This
conference will be an exciting; ‘one of its kind’ platform
for women, in both public and private sector. The
conference will allow professional women to gain
knowledge and acquire critical thinking on leadership.
We have channeled the conference to ensure that
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By: Lily Beach Resort

CNN has recently featured Lily Beach Resort & Spa and
Kurumba Maldives among the ‘Best All-Inclusive’ resorts
in the world, which further cements their position as
leaders of luxury All-Inclusive resort experience in the
Maldives. The list is derived from TripAdvisor’s Top 25
All-Inclusive Resorts in the World 2020, which places Lily
Beach in the 11th position and Kurumba Maldives in the
21st position.
In the list, CNN regarded Lily Beach Resort & Spa, which
is the pioneer of the all-inclusive concept in the
Maldives, as the perfect option for a ‘quintessential
Maldives experience’. Likewise, the list highlighted that
the luxury all-inclusive resort provides access to more
than 50 diving sites as its located in prime location in
South Ari Atoll in the Maldives.
Lily Beach Resort & Spa has always had a good
reputation when it came to providing a great
all-inclusive experience based on the all-inclusive meal
plan that was made popular in the world by Club Med. It
consists of all meals being accounted for, great lodging,
no surprise overcharged invoice at the end of the stay,
some activities and excursions included in the plan, and
most importantly having great tasting food and drinks.
It’s not rocket-science but Lily Beach has got their
all-inclusive offering and experience down to a T- all the
positive reviews on TripAdvisor stand as a testament to
this.
Lily Beach secured the 1st place in TripAdvisor’s Best
All-Inclusive Resorts in Asia for 3 constructive years. The
Traveler’s Choice Awards are based on the millions of
reviews and opinions collected from TripAdvisor
travellers worldwide.

The island retreat pioneered Maldives’ all-inclusive
concept in 1994. Afterwards, the resort underwent and
extensive renovation and reopened in 2009 as a luxury
resort. Hence, the unique, pioneering concept of
“Affordable Luxury”, the first 5-star All-Inclusive Platinum
Plan Resort in the Maldives was born.
With the overall concept of ‘Affordable Luxury’ in mind,
Lily Beach’s ‘Platinum Plan’ is a Premium All-Inclusive
Plan, offering tourists an absolute value-for-money and
a hassle-free vacation. In addition to that, the platinum
plan offers a fantastic array of exclusive experiences
from fine dining, dreamy excursions, and sports
activities, to high-quality products like premium wines
and spirits- this puts their plan apart from other
contenders. Moreover, the only meal plan available at
the resort is the Platinum plan, which shows that the
resort management is all-in with the all-inclusive
concept.
Globally reputed for its pristine beaches and the exotic
house reef, the hosts at Lily Beach are highly adapt at
every level of the resort in the provision of the
all-inclusive concept. This has allowed Lily Beach Resort
& Spa to succeed the likes of international brands (such
as Club Med in the Maldives) and other local brands in
the Maldives offering similar all-inclusive plans.
Consistently reinventing itself and pushing ahead
further than the competition gained the local
owner-operator, Lily Hotels an upper hand. Moreover, as
a winner of multiple awards and recognitions
throughout the years, Lily Beach Resort & Spa
continuously proved itself as the best all-inclusive resort
in the region and among the best in the world
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By: Radisson Blu Resort Maldives

After opening in August 2020, the Radisson Blu Resort
Maldives is the first of its kind to make this tropical
location it’s home. With the Indian Ocean providing a
breathtaking backdrop, the hotel is ideally suited for
providing the best experiences for its guests. The mix of
indulgent villas, lavish and varied dining experiences
alongside world-class service secured the title of The
Best Luxury Hotel in Maldives in the Luxury Lifestyle
Awards 2021.
Judges were overwhelmed with the attention to detail,
along with the team’s dedication to creating cherished
memorable experiences for each guest. Spacious villas
include attention to the interior decor that would be
expected from a 5 Star resort. Guests can choose from
various villa options, all with private pools, many
located overwater for that ultimate ocean experience.
The culinary journey takes guests from Japanese to
Mediterranean, each delighting and tantalizing the
taste buds. There is a choice of four venues from which
guests may choose. The Raha restaurant provides a
relaxed and informal option, serving breakfast, lunch
and dinner and delighting guests with flavorful and
nourishing dishes. The open-air, relaxed atmosphere of

Alifaan specialises in traditional Mediterranean dishes.
The design has natural tones and mixed seating around
a central show kitchen, where chefs entertain guests
with open-air cooking over flames. Kabuki restaurant
celebrates the theatre of Japanese cooking techniques
and traditions. Culinary delights are prepared and
served to guests with some of the freshest ingredients.
More formal dining is at The Lab, where a sommelier
pairs premium champagnes, wines and cocktails with
dinners created by the Chef. Its surroundings are
curated to emphasise the intimate setting, and private
dining can be provided for up to fifteen guests.
Many guests come to the Maldives to create life long
memories, and Mahurab is the perfect late-night spot
for indulging in the resort’s wines, cocktails and cigars.
For those who are looking for that castaway experience,
then Crusoe’s adult-only venue provides a welcome
retreat for explorers with views over the Indian Ocean.
The Eats & Beats bar lives up to its name with its
assortment of sunset cocktails and freshly baked pizzas,
creating that ultimate party vibe.
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By: Movenpick Resort Kuredhivaru Maldives

Movenpick Resort Kuredhivaru Maldives is committed
to launching, encouraging, and federating initiatives
designed to support the economic and social
development of its host communities. The resort
promotes the hiring of local hotel staff; offer training
programs to develop the skills and employability of
local employees who have not initially been prepared
for hospitality jobs. The resort through its skill
development training initiatives aims to establish a
strong and well-trained workforce for the resort and
the hospitality industry within the country.
Post pandemic reopening of the resort in October
2020, Movenpick Resort Kuredhivaru provided several
career opportunities to the local talents at all levels to
ramp up its operations and in this endeavor as on
March 2021, 58% of the total resort manpower
represents local talents with 42% management, 48%
supervisory and 61% of rank and file level workforce
are Maldivian youth and professionals.

management team of Movenpick Resort Kuredhivaru
Maldives aligns well with our strategic direction. The
way the programme is designed shows advance
planning proper guidance from the management team.
Interns were guided to note down daily lessons, and
skill-based sessions were taken by experts of the field.
Overall, the internship programme has delivered
knowledge of the workplace, business etiquette and
strong communication skills. The programme has
instilled the students with good characteristics, such as
integrity, commitment and self-motivation. Based on
the facts and support from the Movenpick Resort
management team, we are glad to say that it is one of
the best platforms for the career growth for the
students.”
The recent batch of hospitality students from MNU
Maldives shared that they were able to work in a diverse
environment and enhance their communication, team
dynamics and flexibility skills.
“Even during the COVID-19, the management ensured
our safety and at the same time giving us a chance to
learn in the chosen field”, says Mohamed Maazin
Shaheed a student and trainee from MNU. “I feel it was a
great place to take my first step in the hospitality
industry. The knowledge that I have gained here at
Mövenpick is immense which will help me in the future”
says Sangay Tashi another student and trainee from
MNU.
With the vocational skill development opportunities, the
resort aims to ensure a focus on aligning on the job
learning with job relevant skill set while preparing talent
for hospitality industry. Local schools are targeted for
this initiative while the resort is also collaborating with
multiple stakeholders to meet the objectives of this
programme.

The underlying concept of this skill development
initiative is that of learning on the job. Classroom
sessions are tailored as per the 70/20/10 approach of
which 70% of development activity is based on
experience and exposure; 20% is around coaching
and feedback (on the job) and 10% is on formalized
training (classroom training & e-learning). At the end
of the program, trainees may apply for permanent
employment with the resort or join another employer.
The resort has received positive feedback from the
students and the school management about the
initiative, In the words Mr. Hussain Sabah Work
Placement / Outreach Center Coordinator at Faculty of
Hospitality & Tourism Studies, Maldives National
University, “The collaboration received from the
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By: Vakkaru Maldives

Baa Atoll, Republic of Maldives, 9 March 2021 - This
International Women’s Day, Vakkaru Maldives celebrates
its female team members who play such a vital role in
providing all that the resort aspires to offer. Hosting
various special programmes provided a way of saying a
very big thank you for all our team’s hard work,
dedication and passion while empowering team
members to reach their full potential in everything they
do.
The International Women’s Day events for team
members began with sunrise yoga on the beach
conducted by Vakkaru’s resident yogi, Anna Tsoy. Female
staff also enjoyed a little extra indulgence with a special
Starting our Queens Off Right themed breakfast, having
the management team serving a special set menu to the
ladies. At the team village, special floral displays and fun
social events for our female colleagues helped to
brighten the day up further.
Vakkaru Maldives General Manager Iain McCormack
said: “We are proud to have 53 women working in
various departments of the resort, and we strive to
provide equal involvement of women in all possible
areas, along with opportunities to develop their career
and recognise their achievements, while also creating a
healthy work-life balance. I wish a Happy International

Women’s Day to all of Vakkaru’s ladies and I really thank
them for all their incredible work.”
The resort hosted tailored International Women’s Day
activities for guests to join in the celebrations. Inspired
by a slogan that provides genuine inspiration and
guidance to Vakkaru’s management approach “empowered women empower women” – starting off
the day with a ‘Rise and Shine’ morning yoga session
conducted by visiting practitioner and spiritual guru,
Dawn Harlow. This inspiring Kundalini yoga session
allowed women to harness their power and energy
through breath, movement and mantras.
Vakkaru’s resident Ayurvedic doctor, Dr. Kalani Perera,
invited female guests to discover more about women’s
body, alongside providing some health tips to maintain
overall wellbeing. To conclude this special day, Anna
Tsoy hosted Ladies’ Sundown Yoga in our overwater
pavilion overlooking the turquoise lagoon and stunning
sunset.
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By: Aminath Manal
Local folklores recount a story of a poor woman in the
old days, who was a single mother with many children.
Times were rough at the time and the distressed mother
struggled to put food on the plate. She had very little to
feed her children. On one such day, she gathered the few
ingredients she had and whipped a thin crepe. Her kids
loved this crepe. Slowly she began making it for her
neighbors who also found it scrumptious. She went on
to make it for others eventually it becoming her
livelihood. This crepe is what we know as “Haalu Folhi”
today.
While the authenticity of the folklore remains unknown,
several women in Kulhudufushi partake in making
“Haalu Folhi” for a living today. Haalu Folhi is a thin,
almost transparent crepe made from rice flour. It is sweet
in flavor and literally melts in the mouth. This delicacy is
only made in Kulhudufushi, the capital island of
Northern Haa Dhaalu Atoll, and nowhere else in
Maldives. The art of making Haalu Folhi has been
preserved and carried across generations. Ever since the
older generation could recall, Haalu Folhi has been
made in their homes. This has made Haalu Folhi a
significant element of Kulhudufushi cuisine, and is
devoured across the Maldives too.
In the early days, Haalu Folhi was cooked on traditional
fire wood stoves which has transformed into cement
stoves built specially to prepare Haalu Folhi. The pots
used are similar to Chinese wok with a large round
bottom. This helps Haalu Folhi to maintain its circular
shape and texture while cooking. Prepping for the Haalu

Folhi starts with the first rays of the sun. Haalu Folhi is
prepared early in the morning, so that it gets ample time
in the sun to turn crisp. Once removed from the sun
Haalu Folhi turns a softer-crisp.
It only takes a few ingredients to prepare Haalu Folhi like
the folklore. These ingredients are quite simple such as
rice, sugar, water, coconut oil and eggs. The coconut oil
is made organically by heating coconut milk for a long
period of time. The water is sometimes infused with
jasmine to enhance the flavor.
The rice is soaked overnight and ground to a smooth
paste. It is then mixed with water and sugar until a
smooth batter is formed. In a separate bowl, coconut oil
and eggs are mixed together. This is used to coat the
wok like a cooking spray, before a spoonful of batter is
poured. Once the batter is poured, it is turned around
until the surface of the wok is coated. The finished Haalu
Folhi is lined up in the sun and covered with a sheet.
When the Haalu Folhi turns crisp, it is removed from the
sun and ready to be consumed.
It is best served when soaked with sweetened coconut
milk. According to islanders, some people also eat Haalu
Folhi soaked with condense milk too. Haalu Folhi can be
stored for a long time, which makes it a great gift. The
people of Kulhudufushi have a custom where they send
Haalu Folhi to family and friends away from the island or
even gift it while visiting friends and family which is
known as “Haalu Belun” in Dhivehi. There is no specific
time or occasion for eating Haalu Folhi. It is so an
everyday food, cherished no matter when its eaten. This
local delicacy is a must-try at least once.
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