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1. Tourist Arrivals

From 1st January 2021 to 15th September 2021, a total of 817,387
tourists arrived in the Maldives.

The top source market for the tourist arrival was India with 184,267
arrivals, followed by Russia with 165,453 tourist arrivals. Germany
stood third with 48,573 tourist arrivals. Other top source markets

include USA, Ukraine, Saudi Arabia, Spain, United Kingdom,
Kazakhstan and France.

1,702,887 555,494 817,387

Arrivals Growth (%) Daily Duration
Average of Stay
2020 2021 2021/2019 2021/2020 2021 (Days)

January 151,552 173,347 92,103  -39.2 -46.9
February 168,583 149,785 96,882 425 -353
March 162,843 59,630 109,585 -32.7 +83.8
April 163,114 13 91,200 441 N/A
May 103,022 64,613 -37.3  N/A
June 113,475 56,166  -50.5 N/A
July 132,144 101,818 -22.9 N/A

August 139,338 143,599  +3.1 1,780.6

September(1+-15") 57,079 61,421 +7.6 1,277.8




Top 10 Markets 2021

As of 15t September 2021
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Maldives Tourism Recovers

As the Maldives recovers from the COVID-19 situation, tourist arrivals to the Maldives bounce back. On 16th July 2021
with a total of 555,006 tourists arrivals reached and exceeded the 2020 annual total of 555,494. By 15th September the
total arrivals to the Maldives exceeded 800,000 with an increase of 106% compared with that of 2020. Arrivals is gaining
momentum in July as COVID-19 restrictions eased and borders reopened for South Asian markets. Daily average arrivals
remain above 4,000 as of 15th September 2021.

While major markets such as Russia and India made full recovery with strong positive growth rates, new markets emerged
from the European Region and the Middle East. As of 15th September 2021, top ten source markets to the Maldives were,
India with 22.5% shares, Russia with 20.2% shares, Germany with 5.9% shares, U.S.A with 4.0% shares, Ukraine with 3.4%
shares, Saudi Arabia with 3.3%, Spain with 2.9% shares, United Kingdom with 2.2% shares, Kazakhstan with 2.1% shares,
and France with 1.9% shares.

Recovering Markets / Regions
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2. Tourist Accommodation

Accommodation Facilities by Type

As of 15th September 2021

Total Capacity Operational Capacity

Facility Type

Nos. Beds Nos. Beds

Guesthouses in Operation by
Atolls and Islands

As of 15th September 2021
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3. Airlines & Connectivity

Maldives is Connected to the World
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International Scheduled Flights International Chartered Flights

(as of 15th September 2021) (as of 15th September 2021)

No.of No. of No.of No. of
Operator

Operator

Passengers Movements Passengers Movements




4. COVID-19 Cases & Vaccination Update

COVID-19 Case Updates

As at 15th September 2021

2020 (15 July - 31 Dec)
2021 (1 Jan - 31 Aug)
2021 (1st-15th Sep)

Vaccination Updates Resort employees Vaccination

Maldives Fully Vaccinated 93%

as of 14th September 2021

389,821

326,821
99%
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5. News Highlights

Maldives Re-elected for the Chair of
UNWTO Commission for South Asia

At the 58th Meeting of the UNWTO Commission for South
Asia, Maldives has been re-elected for the Chair of the
Commission for South Asia of the United Nations World
Tourism Organization, UNWTO for a two-year term
(2021-2023). The meeting held on 14th September 2021
provided a platform for member states to identify the
challenges, exchange ideas and activate the solutions to
RestartTourism in the region. The meeting was attended by
25 members from 7 countries.

The Ambassador of Hungary, H. E. Andras Laszlo Kiraly paid a
courtesy call on Minister of Tourism Dr. Abdulla Mausoom on
13 September 2021. Discussions were focused on enhancing
cooperation between the two countries in the tourism sector.
The Honorary Consul of Hungary in Maldives, H.E Mohamed
Ali Janah also joined the meeting.

Ambassador of Argentina Paid a Courtesy Call on
Minister of Tourism

Minister of Tourism Dr. Abdulla Mausoom received a courtesy
call from the newly appointed Ambassador of the Argentine
Republic, H.E. Dr Hugo Javier Gobbi on 15th September 2021.
During the meeting they discussed ways to continue and
enhance tourism cooperation between the two countries.




Laamu Aoll Council Members Meet with Minister of Tourism

Laamu Atoll Maabaidhoo Council members visited the
Ministry of Tourism and met with Minister Dr. Abdulla
Mausoom on 8th September 2021. During the meetings
discussions were focused on Tourism Diversification and
Localization options for the islands and cooperation between
the Council and Ministry of Tourism

Tourism Diversification and Localization Team Visits
Faafu & Dhaalu Atoll

On its tour of local islands to promote tourism diversification and localization in the
atoll, the Tourism Diversification and Localization team from the Ministry of visited
Faafu and Dhaalu Atoll from 8th — 12th September 2021. During the Faafu atoll lag of
the tour, the team was accompanied by Faafu Atoll Council President Mr. Ali
Mohamed and for the Dhaalu sector, Dhaalu Atoll Council President Mr. Ahmed
Shafiu joined the team. Over the course of the trip, the team travelled to 5 islands of
the Faafu Atoll and 6 islands of Dhaalu Atoll. Meetings were held with the island
council, the Women’s Development Committee and relevant private stakeholders.
Discussions were focused on promoting Tourism Diversification & Localization
challenges and concerns in developing tourism in the islands.

Visit Maldives Launches Campaign with Tatler Malaysia

Visit Maldives has commenced a digital marketing campaign with Tatler Malaysia
to maintain destination presence and promote Maldives as a leading safe haven
destination targeting high-income travelers in the Malaysian and Southeast Asian
market. Conducted from September until October, the campaign aims to position
Maldives as one of the most preferred destinations to travel to, once the borders
reopen for leisure travel in Malaysia. Tatler Malaysia is a leading lifestyle magazine
for affluent travellers in Malaysia.
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Visit Maldives Begins Media Events to Boost Destination Visibility in
Switzerland & Austria

Visit Maldives begins media events to boost destination
visibility in Switzerland and Austria. The B2B activity in
Switzerland is being held on 13th September 2021 at
Renaissance Zurich Tower Hotel, Zurich. The activity in Austria
will be held on 15th September 2021 at The Ritz-Carlton,
Vienna. During these events information on the latest travel
guidelines and safety measures, product information on
(resorts, hotels, guesthouses and liveaboards), and
information on the services and experiences unique to the
Maldives will be provided to the attendees.

Visit Maldives Begins Webinar Series for the Nordic Market

Visit Maldives begins a webinar series to promote Maldives
as a safe haven for the Nordic market. This is the first of
three webinars to be held under this series. The purpose of
this webinar series is to update the Nordic travel trade with
the latest information and travel guidelines from the
destination. The webinar series will also inspire the Nordic
travel trade to broaden and extend their Maldives product
portfolio. The objective of this webinar is to maintain and
strengthen the destination presence in the Nordic market.
It will also offer a platform for partners to showcase their
products, update the travel trade with the latest
destination news and respond to clarifications, questions
and concerns of key stakeholders.
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